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Farmers  markets  provide  communities  with  a  healthy  food  environment.  They  are  places  where  
farmers  and  neighbors  come  together  to  educate  each  other  about  nutrition,  cooking,  and  farming.  
With  abundant  produce,  farmers  markets  help  increase  fruit  and  vegetable  consumption.	  
	  
• A  12-‐week  study  found  that  the  placement  of  
farm  stands  outside  of  community  sites  in  
low-‐income  areas  of  Austin,  Texas  one  day  
per  week  increased  consumption  of  fruit  and  
vegetables  among  people  within  walking  
distance.26  
  

• Farmers  markets  foster  interactions  among  
people  of  different  race,  class,  age,  and  
lifestyle.  28%  of  respondents  surveyed  
about  public  markets  said  the  greatest  
benefit  of  the  market  to  the  community  is  
that  it  “Brings  people  together.”27    

	  
• A  comparison  of  shoppers  at  farmers  
markets  and  supermarkets  shows  that  
people  shop  in  the  company  of  others  more  
frequently  at  farmers  markets  and  have  
more  social  encounters.28    The  correlation  
between  health  and  social  interaction  
implies  that  the  social  opportunities  markets  
create  provide  important  public  health  
benefits.  

  
• The  American  Fitness  Index  includes  the  
number  of  farmers  markets  per  capita  as  a  
factor  contributing  to  community  health,  
using  it  as  an  indicator  for  community  
members’  access  to  fresh  fruits  and  
vegetables.29  
  
  

• Proximity  to  farmers  markets  was  associated  
with  lower  body  mass  index  (BMI)  among  
North  Carolina  youth,  while  density  of  fast-‐food  
and  pizza  venues  was  associated  with  higher  
BMI.30  
  

• 45%  of  farmers  market  vendors  nationwide  
sell  fresh  produce,  fruits,  or  vegetables  
according  to  the  most  recent  USDA  Farmers  
Market  Manager  Survey.31  

  
• NYC’s  Health  Bucks  program  was  deemed  a  
practice-‐tested  health  intervention  by  the  
CDC-‐funded  Center  for  Health  Promotion  
and  Disease  Prevention  and  an  evidence-‐
based  strategy  for  environmental  change  by  
USDA  SNAP-‐Ed.32  

  
• Low-‐income  diabetic  shoppers  increased  
their  fruit  and  vegetable  intake  by  1.6  
servings  per  day  using  an  incentive  program  
based  at  a  farmers  market  located  at  a  health  
center.33    

  
• Over  90%  of  participants  in  Wholesome  
Wave’s  Double  Value  Coupon  Program  agreed  
or   strongly  agreed  that  the  amount  of  fresh  
fruits   and  vegetables  that  they  purchased  at  
farmers  markets  made  a  big  difference  in  
their  family’s  diet.34  

  
  
  

“We  provide  sustenance  for  our  customers,  our  community,  and  
they  in  turn  provide  the   same  for  us.”  
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